DRUID23 – PDW## : To Tweet or Not to Tweet: Academics and Social Media
Saturday, June 10, 9:00-12:00 (location)

Organizers: Yotam Sofer (Copenhagen Business School), Valentina Tartari (Stockholm School of Economics, Copenhagen Business School), HC Kongsted (Copenhagen Business School)

Speakers: Cassidy R. Sugimoto, Misha Teplitskiy, Anne ter Wal, Valentina Tartari, HC Kongsted, Paul Hünermund, Yotam Sofer.

In recent years, academics have embraced social media platforms, and are using them for multiple purposes. Among these purposes one could list knowledge sharing, learning, keeping up-to-date with the research frontier, networking, career development, self-promotion and increased visibility (Chugh et. al., 2021). Studies have shown that the usage of social media by scientists is not uniform within and between disciplines, and between different platforms (Desrochers et. al., 2018). Additionally, while the scope of the phenomenon is still unclear, one can assume that the disruptions to the traditional channels of scientific communication (e.g. conferences, seminars) posed by the COVID-19 pandemic have increased the incentives to use these relatively new channels. 

The new “public square” facilitated by social-media platforms allows scientists to communicate their knowledge to society as a whole. The presence of policymakers, journalists, and scientists in the same virtual space facilitated a new, and powerful, tool for knowledge transfers and societal impact for academics. The promise (and risks) of social media use by academics is also derived from (some of) their design as non-hierarchical platforms, blurring the clear ranks within the scientific community. This could pose far-reaching effects on the rewards system in science as we know it.

In this PDW, we will review the existing knowledge on the usage of social media platforms by academics, discuss the opportunities, challenges of this new tool with first-hand experiences, as well and scholarly work’s insights. In addition, we will identify questions for future research, and present cutting-edge methods for social media data analysis.
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